
 

 

 

HOW TO WRITE FOR SEO 
 

Writing for SEO probably sounds like it involves a complicated rubric or a formulaic approach that you might fear 

will make your content sound robotic. But actually, if you remember two things you will always be able to deliver 

your content in a way that sounds like you but is still beautifully optimized so it can be easily found on the web. 

 

“Write for your readers. “Code” for the bots.” 

 

That’s it! But what does it mean? It means that you should never change how you “talk” to your readers through 
your content but ensuring that you place your “code” – your keywords – in your content will deliver every time. 

 

Search bots – the mechanisms that crawl the web and evaluate content – don’t speak English. They have NO IDEA 
what you are saying. What they are doing is matching an exact sequence of characters to evaluate whether or not 

a piece of content is delivering on its promise which is indicated with an identified keyword. So if your keyword is 

“gluten free dairy free chocolate cake”, the crawlers are looking for that sequence of characters. The same as if 

you were optimizing for a “flagnap”. What’s a flagnap? Who knows? But the bots will search for that sequence of 
characters, too, if that’s what you tell them you are optimizing. 
 

So there IS a checklist to ensure this code is installed in your post but it’s super easy to establish. You want your 
keyword in your title, as the only text in your permalink after your link taxonomy*, in the first sentence, the last 

sentence and a couple of times (up to five) in the body of your content. You also want to make sure your image 

names, Alt Text and Image Alt Attributes contain your keyword. 

 

You want to always be delivering your content in the same way in which you would talk to your customers. They 

are connecting with you because of YOU and allowing your voice and tone to carry your messaging, your wisdom, 

your talents reinforces your brand, helps you connect more fully to your idea customers and gives you greater 

opportunities to encourage them to respond to your calls to action, especially ones that are revenue generating. 

 

Other than making sure you check those boxes, you shouldn’t change the tone or the voice or the style of how 
you want to communicate your brand. If you just remember to “write for your readers and code for the bots” you 
will always be able to seamlessly blend your own brand of content delivery with excellent – and results bearing – 

SEO to be able to both reach your ideal customers and get the visibility your deserve on the web. 

 

*Each site’s infrastructure establishes a different format for permalinks. You always want your permalink to 

contain whatever information is prefilled by your site (usually site name and the date) and ONLY your keywords. 
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