
 

 

 

 

HOW TO CHOOSE KEYWORDS 

 

You’ve got your list of keywords; now what? There are several key metrics that are shared in most keyword 

reports. The most important ones are Volume, Keyword Difficulty and Cost-Per-Click. 

 

The Volume column represents the number of times that specific entry was searched in a month within the past 

year. This number is NOT exact; often you will see search terms that have a zero in the Volume column. What this 

means is that the number the term was used was so small as to not be able to be quantified in the search results. 

HOWEVER, it was clearly used by some because otherwise it would not appear in the data.  

 

If you have content that you are not concerned about optimizing for your readers, I suggest you DO optimize 

using one of these “throw away” search terms as an opportunity to optimize to increase your credibility with the 

search engines. Remember the bots speak only code so optimizing, even for a term that won’t necessarily bring 

you traffic, WILL give you search engine visibility. 

 

Any misspellings, grammatical errors, etc. were part of the search term that was entered. This is important 

because if you land on one that you want to use for its volume you MUST use it EXACTLY as it is represented – any 

changes you make will negate the viability of the keyword. I once optimized a commonly misspelled word for a 

client and she now ranks number one for that terms AND sells the product from that page! 

 

The Keyword Difficulty column tells you, on a scale from 1 to 100, how difficult it will be to outrank the content 

that is currently ranking for that term. The closer to 100, the harder it will be to rank for that term. 

 

The CPC column is a guesstimate by the keyword source as to how much you might need to spend per click if you 

wanted to outbid someone who is currently paying for traffic for that search term. High CPCs indicate someone 

out there values the term enough to want to pay for it.  

 

Knowing all that, when choosing search terms you want to use for your content, the very first thing you want to 

do is verify the relevancy of your content with the term. You can actually damage your credibility with the search 

engines by using terms that are not relevant to your content. Choose a hyper-relevant search term with the 

highest volume compared against the lowest KD score with an eye on the CPC to determine whether a low 

volume term has some value on the market. This is part science and part art and certainly an area where practice 

brings results! 
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